




What Is Facebook?
Facebook is a social networking site. It is an online 

gathering place for people to connect with friends and 

family.  At one time it was only available to a select 

number of college students, but has since been 

opened to anyone above the age of 13 with a valid 

email address.  Facebook allows people to easily 

collect and share information on a large scale.

Why Do You Care About 
Facebook?

You should care because Facebook has over half a billion members and 

that number continues to grow.

Facebook also gets a ridiculous amount of web traffic. Although there is 

some argument, most people have Facebook ranking in the top 3 of all 

websites online.  Some people claim Google is the only site used more, 

and some argue Facebook has outdistanced Google.  Alexa.com has 

Facebook ranked 2nd, right behind Google:

http://www.alexa.com/topsites

http://www.alexa.com/topsites
http://www.alexa.com/topsites


Regardless of where it officially lands, the fact is, it is a highly used website.

Having approached businesses in the past, I was surprised that they were 

so wary of Facebook.  Many businesses claimed their customers simply 

weren't on Facebook.  Your customers not on Facebook?  No way. 

The below chart is based on stats released by Facebook Social Ads 

system.  These are just the US numbers. Keep in mind the 2011 numbers are 

bound to grow as the year progresses.   By looking at the chart you will 

notice a couple of things:

Firstly, no matter what age demographic you are targeting, it is well 

represented with tens of millions of people.  Secondly, the older age 

groups are actually some of the fastest growing demographics on the site.



Yes, at one time Facebook was all about college students.  Even after it 

was released to the general public, it was still the domain of youth (under 

30). Now though, with 500 million registered users, there is a good chance 

that your demographic is covered. As you can see above, there are 

millions of people on Facebook, no matter what the age.

Another reason you should care is because Facebook makes it simple as 

ever for these 500 million people to share information.  It is the easiest 

place to share useful or interesting information.  The average Facebook 

user has 130 friends and with a single "status update" can share a link or 

comment with them.  Then any of those 130 can resend the information 

to their 130 friends.  You can see how information can spread virally 

quicker than ever.  Below is a graphical representation of what I am trying 

to explain. The viral nature of Facebook means a lot of people can 

quickly share information.



Your Business’ Targets

What exactly do you want to accomplish on 

Facebook?  What are the main objectives a 

business should have when they are marketing 

themselves on Facebook?. 

Here are the key goals that you should have:

Getting Found (Inbound Marketing):  The key to inbound marketing is 

positioning your business to be found by people.  Facebook search is 

one of the most used search engines on the internet.  You want to be a 

part of those search results.

Engaging Potential Leads: A regularly updated fan page* for your 

business will engage and inform potential leads and customers.  Keep in 

constant contact with people who could potentially become 

customers.

Announcing Offers/Sales: Your fan page* will make it easy to announce 

sales and offers to an already captive audience.

* We will discuss the Facebook Fan Page in detail later in this guide...



Engaging Current Customers: Keep your current customers aware of all 

new offerings.  Keep a running dialogue with people who could return 

and buy again.

Create a Community Around Your Business:  One of the best parts of 

Facebook is the ability to create a community around your business.  

The members of your business fan page will act as this community.  Your 

fan page will allow your customers to congregate in one central area.  

They can share recommendations, memories, testimonials and more.  It 

gives you a chance to instantly address complaints or other issues.  



Welcome To Facebook
Personal vs. Business

The first thing you you should do when you start with Facebook is to create 

a personal profile. We strongly suggest you make a real profile for yourself 

first.  If you already have a profile, you can skip this section.

One thing you should avoid is setting up your profile as if it was your 

business. For example, when you choose the First and Last names you 

choose your business name.  Besides looking unprofessional, Facebook 

actually frowns on this.  You will want to create a personal profile, and you 

will use THAT profile to create a business page.  If you are worried about 

privacy, remember that your fan page won’t show your account as the 

admin. 

Creating a personal profile as your business is just confusing to people.  

Facebook gives you the ability to create business pages so why not just set 

your page up properly?  Business fan pages actually include functionality 

that regular personal profiles don't have. 

Right now we will be breaking down how to set up a Personal Profile, and 

after that we will get into the Facebook Fan Page.



Signing Up

First step is to visit Facebook

You will see a form that you fill out to create your personal profile.  Just fill 

this form out in full.  Like we discussed earlier, I would stick to your real 

details.  If you want to make up a fake account, at least make it a person 

and not a business.

***NOTE*** You will notice there is a small "Create a Page" link underneath the form.  

This will allow you to set up a business page "without" an account.  A Personal Profile is 

created for you but it just isn't active.  These inactive accounts will limit what you can 

do with Facebook.  I strongly suggest making a real profile if you don’t have one, but 

you can use this link if you don’t want a profile.

http://www.facebook.com
http://www.facebook.com


Once you have filled out the form with the proper information click on 

Submit.  You will then see a simple CAPTCHA you have to enter.  This is just 

to avoid any automated attempts to produce mass Facebook accounts.  

Facebook’s viral nature has made it very popular in spamming circles.  

That fact alone should make you realize that Facebook can generate 

profit.

Once you click submit, you will instantly be brought to the first step in filling 

out your profile:

In this section you can search your email contacts to find people who are 

already on Facebook.  You will have to give them the email address AND 

password for each account you want to search.  This is a great way to 

find your first friends on Facebook since you will be able to send anyone 

you find a friend request.  You can choose from a number of email 

providers.

 If you do not want to connect with your email contacts or don't feel 

comfortable giving Facebook access to check, then you can click on the 

little “Skip This Step” link.



After you have done the above step, or skipped it, you will automatically 

be brought to a Profile Information page.  You will be able to add more 

info later, but this one will get you started with some basic information: 

For now it only asks for Secondary School, University and Employer.  They 

ask for this info just as another way to help you connect to other people 

you may know.  You can get a glimpse of the people who share the 

same schools or employer as you. People searching for friends from one 

of the above fields, will also be able to find you once you fill this out.

Again you can skip this task if you want by clicking the “skip” link.  

Considering the goal of Facebook is to network though, I would suggest 

filling it out with the proper information.

When you are done with this mini-step you will be prompted for a profile 

picture:



The last step before you have full access  to your profile is to upload a 

profile picture.  You certainly don't have to, but if you want people to take 

your profile seriously you should add a picture.

Use a real picture of yourself for this.  You will be making a business page 

later and you can use your business logo on that.  This is your personal 

profile, so use a personal picture.  Using a business logo for your personal 

profile pic can come off as spammy to some people.  Most people would 

rather connect with a real person.

Make sure the picture exudes the kind of business or person you are.  

Basically just use common sense, a picture of you chugging tall cans of 

beer, might not be the fit for your business (and for some business that 

might be the perfect fit!).  You can either choose to upload a pic from your 

computer, or you can take one instantly if you have a webcam.  

You can skip this step, but it is strongly advised to add a real picture. When 

done, just click “Save & Continue”.   You will finally be taken to your 

personal profile!



Your Personal Profile



A- The first thing you will notice on your profile is a large  "Go to your Email" 

button up top.  Use this button to go to your email account and find the 

email from Facebook.  Click the link inside the email to complete the 

Facebook Sign Up procedure  You will be brought back to your profile, but 

this time the alert will be gone.

B- This blue bar at the top is one way to navigate around Facebook.  On 

the left beside the Facebook logo you will see there are three dark blue  

icons.  These will light up to alert you of new (in order left from right): friends 

requests, messages and notifications.  You will be able to click on any of 

them to see the newest updates.

C- This is another area of navigation on your Facebook page.  This is just 

another area you will use to move around your profile and the other parts 

of Facebook.

Welcome - This will take you to the page above, with the easy steps right in 

the middle.  After a certain amount of time on facebook this will leave your 

navigation

News Feed - This takes you to all the latest news from all of your contacts 

and friends.   This is probably the most widely used Facebook utility.  You 

can view a live timeline of what your friends are posting. Status updates, 

links, videos etc...

Messages - Takes you to the messages screen where you can see all the 

messages you received plus a “+ New Message” button so you can create 

your own messages.



Events - This menu item will take you to a page where your can view any 

events you are attending or create a new event.  You can create events 

for business reasons or personal reasons.  You can even create a secret 

event for something like a surprise party.  When people invite you to an 

event you can respond with a yes, no or maybe attending.

Friends -  This tab will let you take a look at your list of friends.  It will also 

have a drop down that will say “Find Friends”.  You can find old 

schoolmates, coworkers and friends this way.  More on connecting later.

Create A Group - This tab will let you create a Facebook Group.  A lot of 

people when starting out create their business as a Group instead of fan 

page.  We will discuss in depth why you should avoid this common mistake.  

In general though, fan pages are for business and groups are for grouping 

people together around a common interest.  it doesn’t seem like a  big 

difference, but fan pages have some perks we will mention later.

Games/Apps - These two menu items control exactly what they say they 

do.  There are many games and applications for Facebook. One thing to 

note is to try and avoid spamming games and apps on the “News Feed”.  

This usually annoys people and they may choose to block you from their 

News Feed.  In general, no on really cares that you need screws to raise a 

barn in Farmville (a popular Facebook game).

Photos - Once again, self explanatory.  This menu item allows you to view 

your current photos, or upload more.



Groups - This menu item gives you a snapshot of any groups you are 

involved in.

Notes - This will allow you to see the latest notes that any of your friends 

have written.  Notes are best used for larger pieces of writing.  Some people 

use them in the same way they use a blog.  You will also notice a drop 

down menu when you click on it.  These items will let you look at just notes 

that mention you, as well as your own notes.

Links  - Links lets you take a look at any links your Facebook friends have 

posted.  This is great if you saw a link someone posted that you thought 

you’d enjoy, but it moved out of your News Feed too quickly.

***NOTE*** This left side menu is subject to change based on what menu item you have 

clicked.  It can also change when you start adding games or apps. These games and 

apps may place themselves in the menu.  Lastly, you will also get a “Adverts and 

Pages” link added after you start your first business fan page.



D- This middle section is where the most action goes on in your Facebook 

account.  Whenever you click a menu item this area of the page will 

change to wherever you navigated.  Most of the time when you log onto 

Facebook, the News Feed will be here.  Since you just started they give you 

some starting tips.  This list of tasks is a great way to get comfortable with 

the Facebook platform.  To get back to this list just click Welcome on the 

left hand navigation

1. Search Your Email for Friends - This is the same option they gave you 

earlier.  If you feel comfortable save yourself some time and let Facebook 

check to see if your email contacts are on there. (This is a secure feature)

2. Fill Out Your Profile Info - Remember earlier they gave you the chance to 

fill out a couple of options for your profile? Well now you can fill out your 

profile in full:



The right hand side is where you can enter the info, and the left hand 

menu lets you navigate between the different categories of information.  It 

is up to you how much info you want to share, so go through each section  

and fill out what you are comfortable with. 

The more you fill out means the more chances you have to connect with 

like minded individuals.  Also, the more you fill out the better your profile 

looks.

3. Activate Your Mobile Phone - From this section you can activate a  

mobile phone.  This will allow you to easily gain access to your Facebook 

account if it is compromised.  You can also set it to get updates when 

people write on your wall or send you messages.

4. Find People You Know - Search for people you might know using the 

people search.  If you didn't use the email contact search from above, 

then you can add your first friends by searching for people.  Unlike the 

email search, you don’t have to grant Facebook access to anything.  You 

can search by name, school, etc...  Find some friends!

5. Control What Information You Share - Follow this link and read carefully.  

This is where you can set all of your privacy settings.  Facebook has been 

the target of critics who are not impressed with their default settings.  Go 

through this section and make sure you are okay with the defaults.  

Change anything you aren’t comfortable with.



If you have done all of those steps (skipping whatever you want to) you 

should have a pretty good grasp of how Facebook works.  Now that you 

have filled out your profile and added some friends, you can take a look 

at your profile by clicking your name beside your picture or by clicking the 

word “Profile” on the blue bar at the top (right side).

This is a snapshot of a full profile.  When you are viewing your profile you 

can switch between views with the left hand menu.  The above picture is 

the “Info” tab.  You can also check out your wall (from left hand menu) 

that is where people can leave you messages and/or links, etc...  It also 

shows all of your shared links and status updates.

Congrats on your Facebook profile creation!



Connecting

The main aim for a business on Facebook is 

connecting.  It doesn’t matter if it is new 

customers or current customers, the connection 

Facebook offers is the key.  Before you even start 

creating a business fan page, you should learn 

how to connect with your personal profile.  This 

way when you have your fan page, you have 

Facebook friends you can share it with, and 

hopefully they will share it with their friends etc...

The easiest way to start connecting is to find your current friends and 

colleagues.  You saw the numbers from earlier in the report, with 500 million 

users there is a good chance you already have a couple of (if not way more) 

acquaintances on Facebook.

Another way to connect is by using the “Find Friends” steps from earlier.  

Make sure you check the contacts on all of your email and instant messaging 

accounts.  You don’t have to choose to add everyone they suggest, just the 

people you feel more comfortable with.

Also make sure you use the tools that let you search by name and school.  

You might see people you didn’t even think to add.

In my experience the best way to find people to connect with is to look at 

your current friend’s friends.  You will surely see mutual friends you can add.



Status Updates/The News Feed

Connecting with people only matters if you keep them engaged.  This is 

where the News Feed comes in. The News Feed was mentioned earlier, you 

can view it by clicking on “News Feed” in your left hand navigation menu.

The News Feed is kind of the heart of Facebook.  It is where everything really 

happens.  It is a real time feed of all of your friends actions.  It will tell you 

when mutual friends add each other, any of your friends status updates and 

any of your status updates.   This is where a lot of Facebook’s power comes 

from.  When you see something interesting in your news feed you might share 

it with your friends, and vice versa.  Your News Feed will look something like 

this:



A couple things to note about the News Feed image.

1. The area below the red circle (not inside) is the News Feed.  This particular 

feed only has one item, because it is a new Facebook account and I only 

have one friend.  By now you should have a number of friends (which will 

continue to grow) so your News Feed will be full of items like the one above.  

The above example is someone sharing a link.  If you shared the link to your 

business website, or upcoming fan page, then it would show up in that area 

on all of your friends News Feeds.  That is why you need friends! The more the 

better.

It isn’t just links you can share, you can also share photos, videos and even 

your current thoughts.

***NOTE*** Remember that Facebook is more public than it is private.  It is not a good 

look to share mean thoughts about people, or trash people here.  Basically if you don’t 

want someone to know something, don’t post it on Facebook.  As well, constant 

complaining and negative thoughts will also make some people ignore your updates.

2. The area that is circled in red controls your “Status Updates”.  This is how 

you share items in your “global” news feed.  Global is used loosely though, 

only your Facebook friends will see these updates.  This circled area controls 

that.  It gives you options to share a simple status update, a link, photos or 

video.  You click on whichever you want and a window opens up prompting 

you for the information.  You add your update and click share. It is that simple 

to share information on Facebook.

When you click share, your status update will be added to the News Feed



As you can see your Status Update is now at the top of the News Feed.

One final note on the News Feed and Status Updates, at the top right of the 

above image you can see two links; ”Top news” & “Most recent”.  These links 

let you switch between News Feed views.  “Most recent” is simply the most 

recent status updates from your friends.  “Top news” are the status updates 

Facebook think are the most important to you.  Based on variables like how 

many times you have interacted with a person, number of comments, likes 

and etc...



Build Your Business Fan 
Page

Groups vs Pages

Now it is time to take a look at one of 

the best steps a business can take to 

tap into the powers of Facebook.  The 

business fan page.  A fan page is a 

Facebook utility that allows people to 

start pages dedicated to their business, 

or themselves.

We mentioned groups in an earlier section of this guide.  Now we will take a 

look at the difference between groups and fan pages.  Many businesses 

start groups when in almost every case it is a better choice to create a fan 

page.

In general, pages are for businesses and brands. Groups are more for 

grouping together people with a common interest or goals.  Doesn’t seem 

like a big difference, but when it comes to what you can do with groups 

and fan pages you will notice more defined differences:



1. Pages are more visible in people's profiles, as they include an image.  

Groups show up as a text link.  More actions related to pages show up in the 

news feed than group related ones. More visibility should translate into more 

people connecting with your fan page.

2. Pages are more private, since the admins can work behind the scenes.  If 

you send an update to all members it will be from the page (a.k.a. your 

business).  With groups admins are visible, and when the admin sends an 

update it comes from their personal profile.

3. Pages allow the integration of thousands of applications to add 

functionality.  Groups only allow the most basic .

These three reasons are enough for us to strongly suggest creating a page 

instead of a group.  You can start a group if you want and the process will be 

similar. Quite honestly there isn’t much of a benefit to starting a group 

instead of a page.  However, starting a page has at least the three benefits 

from above.



Set Up

The first step to creating a Facebook Fan Page is to visit the following link:

http://www.facebook.com/pages/create.php
***NOTE*** You have to be logged into your account in order to access this page.  It will 

prompt you to log in if you aren’t already.

Since you are creating a page for your business, you will be using an “Official 

page”.  Choose your category first, either local business, brand/product or 

some sort of public figure.  Then just fill out the fields as if it were a profile. 

For page name you can simply use your business name since your end goal is 

exposure for your business.  

After that just click Create Official Page.  They will ask you to confirm if you are 

the official representative and once you confirm you will be taken to your 

page

http://www.facebook.com/pages/create.php
http://www.facebook.com/pages/create.php


Your Fan Page



Looks kind of familiar doesn’t it?

The first steps to creating a fan page are quite similar to creating a 

personal profile.  The first thing you will see is the screen above.

A - This is where your picture will go (more on that soon).  This area also has 

a couple of navigation options under the picture.  This includes “edit 

page” where you can do some in depth editing of your page.  

Below the navigation is an area that prompts you to write something 

about your business. This is just a little blurb that you can use to describe 

your business, or put your company slogan.

Lastly is an insights area which will let you get a quick glance at your 

pages stats, including number of users and daily “likes”. 

B - This area has the name of your page (most likely your business name) 

and some tabs to navigate the different areas of your fan page.  When 

you first start you will have: “Get Started” (the current page that will 

disappear eventually), “Wall” (people leave messages about your 

business, “Info” (where  your business info will be viewable) and a “+” Tab. 

This “+” tab lets you add more pages/functions to your fan page. 

There is also a big “Like” button that will allow you to “Like” your page. 

Once you do this, it will be seen in your news feed.  I would suggest waiting 

until you have some content before you “Like” your page.



C- This section is very similar to when you started your personal profile. In 

this particular case, Facebook suggests your first seven steps.  We will 

briefly look at each step:

1. Add An Image - This is the perfect spot to show off your business logo. 

You could also upload a picture of your business or staff here.  A nice staff 

shot is always a great idea.  If your goal is to brand yourself as an expert in 

your field,  you can use a personal photo as well.

2. Invite Your Friends - Here you can send a blast out to your friend list.  This 

will let these people "like" your page, becoming a fan.  Id wait until you 

have the page populated with some information though.

3. Tell Your Fans - This section is for people with some sort of existing 

contact list.  If for example you have an email list from some other means.  

You can upload that list to inform those people of your fan page.  When 

you click it a pop up will appear that walks you through the process, and 

tells you how to create the contact file.

4. Provide Some Basic Information - This section lets you fill out some profile 

information. This section prompts you for information like your address, 

business website, email, phone number and a description of your business.  

I suggest filling all of those out, if applicable. You can even include your 

business hours.



Depending on the type of business you chose when setting up the page, 

you will have different options.  For example, if you chose a restaurant, you 

can choose food style and other restaurant specific variables.

Just fill out this section as you would any profile and click save changes.  

You can also click View Page to see your updated page.  The info tab 

mentioned earlier holds all the information you just added.

5. Post Status Updates - You want to be constantly engaging with your fan 

page members by using status updates.  Start off by posting a welcome 

message as your first status update.

6. Promote this Page on Your Website - This link will generate the code you 

can use to add a “Like” box to your website.  This way people visiting your 

website can go directly to your Facebook page.  They can also hit like to 

share your fan page with their friends.

You might have to get your web designer to add this for you.  If you use 

WordPress, it is as simple as adding the code from Facebook to a Text 

Widget in your sidebar.

7. Set up your mobile phone - Just like with your profile, you can connect 

your cell phone to the group.  The benefits are that you can take and 

upload cell phone pics to the group from anywhere.  You can also send a 

text message to update your fan pages status.



Once you have gone through these steps you will have completed a 

basic fan page.

The last area of your fan page you want to focus on for now is:

D- This little button that says “share” will allow you to easily share your fan 

page with your facebook friends (this is why you need a personal profile 

that is actively seeking out old and new friends).  When you click share you 

will be able to promote your page on your personal profile.  You can also 

add some sort of blurb.  Use this blurb area to add a call to action to your 

friends.  Prompt them to join and/or share your fan page.



Promoting Your Fan Page

Best Practices

Now that you have a business fan page, you 

can’t just let it sit there and stagnate.  You will 

want to promote your fan page to get as 

many people as possible engaged and 

interested.  This section of the guide will look 

at some best practices, that will ensure your 

fan page gains and keeps followers.

1. Share, Share, Share - Don’t be afraid to share your facebook fan page 

URL with everyone.  Of course, the first step is to send it to your Facebook 

friends, but certainly don’t stop there.

Include your Facebook fan page URL on all of your promotional material 

from this point on.  Business cards, flyers and even in any print ads you may 

have.  Also add your Facebook URL to your email signature if you have 

one.  

If you have a physical business that people come into, promote it there as 

well.  Get a “Find us on Facebook” decal for your window that includes 

your fan page URL.



If you have a website or blog, tap into that as well.  Announce your 

Facebook Fan Page to your current web visitors.  Facebook provides you 

with buttons and code you can use to promote your fan page on your 

website.  If you have a mailing list, make sure you mail them to let them 

know.  If you use Twitter, definitely send a blast to your followers as well

Mention the fan page to real life friends and family as well.  When I started 

my first fan page I noticed that my nephew had about 5x as many 

Facebook friends as me.  I got him to send a blast out to his Facebook 

friends and it was great to get that initial burst of likes.

The goal here is to have your Facebook Fan Page mentioned as many 

times as possible to as many people as possible..  That will create the 

interest and buzz. Keeping that interest is another story...

2. Engage, Engage, Engage - A stagnate fan page will turn people off 

instantly.  You want to make sure you are regularly engaging your fan 

page fans.  One way you can do this with regular status updates, make 

sure you are “talking” with your fans, not at them.  Ask and answer 

questions with your status updates, keep people informed about new 

developments in your business and/or industry.  Use your status updates as 

calls to action, ask your fans to share their experiences with your business.  

Keep abreast of current events, especially in your community.  Ask fans 

how they think local laws, events and etc... will effect them and/or your 

business.



Your Facebook fan page will also have a discussions tab, make sure you 

start off some discussion in this area by adding a couple of questions and 

topics for people to discuss.  if you want to get controversial, you can do 

that as well, this often sparks debate. Be careful not to say anything that 

could damage your reputation or turn customers away from your services.

3. Update Consistently - A popular tech blog did a survey and found that 

most fan pages are only updated every 16 days.  That simply isn’t often 

enough to engage people.  I strongly suggest starting by updating at least  

once a day, even if it is a simple status update.  There are two reasons for 

this.  First, a constantly updated fan page looks better and there is more 

chance of people responding and contributing.  Secondly, this will allow 

you to quickly figure out what kind of updates get the most feedback and 

what get the least.  This will save you time by teaching you what type of 

content to focus on.  If you update every 16 days, it will take way too  long 

to figure that out and the sample size will be too small.

4. Include Different Types of Media - If you are constantly just posting “hey 

how are you doing?” you won’t get the level of interaction you want.  

Keep your fan page updates varied.  Link to interesting sites or blog posts 

related to your business.  Post Youtube videos that relate as well.  You 

notice everyone is talking about the latest viral video?  Post that to your 

group even if it isn’t related.  You are sure to get some feedback at the 

very least.  Make sure you also include pictures of any events your business 

hold or takes part in.  People love commenting on pictures.



5. Ask And They Will Answer (aka Polls) - Ask your fans the kind of 

information they want.  This step is so obvious but some people wouldn’t 

even think of it.  Ask your fans what kind of updates they want you to 

make.  This will let you figure out the popular topics/media types people 

enjoy as well as make fans feel like they are a part of the fan page.

One way to do this is to include polls. The link will take you to the specific 

app you can add to your fan page to make polls.  People love polls, you 

can easily use this application to add polls to your Facebook page.

6. Offers & Deals - Use your fan page to offer your loyal customers special 

Facebook only deals or offers.  This is a great way to get current fans to 

share your page as well. People love to share special deals and offers with 

their friends.  If you want to add an extra level of interaction, tie it to your 

status updates.  For example; “Come enjoy our tax free weekend July 

25th-27th. Keep an eye on our Fan Page updates for the special code 

word you will need to take advantage”.  That is a basic example but you 

get the idea.  Either entice your fans to take an action, or to pay attention 

to your fan page in exchange for an offer/deal.

In general, a consistent effort of a wide variety of fan page updates will 

engage your fans.  Remember to use apps like “opinion polls” to expand 

the interactions with your fans.  The + Tab at the top of your fan page has a 

number of different apps you can add to expand your fan page.

There is one other way that will let you drive a lot of targeted visitors to your 

business fan page...

http://apps.facebook.com/opinionpolls/create/
http://apps.facebook.com/opinionpolls/create/


Facebook Ads

Everything in this guide has been free thus 

far, this next step is the only one in the guide 

that will cost you.

That said, Facebook Ads are the best way to 

get laser targeted visitors to your page in 

droves.

Above is a snap shot of a Facebook profile, the highlighted area is where 

ads are shown.  You can place an ad here yourself, it is easy, targeted and 

relatively cheap.



Since you have a Facebook Fan Page already, it is 

easy to find the advertising section. When you are 

viewing your fan page (as opposed to your personal 

profile) you will see a link urging you to promote your 

page with an advert. Click that now:

This new page is where you can build your ad.  In fact, it already has a 

sample ad created for you, by using your current profile picture as the 

image.  If you want to change anything about your ad, you can do so on 

the left hand side of the page, and that includes the image.  The right side 

has a live view of your ad, as it will appear on people’s Facebook.

On the top right of the page is a link to a F.A.Q. that can answer any 

design questions you might have.  When your ad looks perfect hit the 

continue button underneath the form.  A section below will open:



This is where you target your Ads.  This is where the real power of Facebook 

Ads is located.  You have many options so that you can target very 

specific groups of people. 

This first section allows you to target by location, age, gender and interests.  

You have an all female gym in Toronto?  Well you can make sure that only 

females, 18-55, interested in fitness are targeted.  As you start to type in a 

like or interest you will get a drop down list of potential interests.

In the top left you can see an “Estimated Reach”.  This is an estimation of 

the number of people that your targeting reaches.  As you add more 

variables it will lower.  

There is also more targeting tools right below interests...



This area allows you to target people by different connections.  You can 

target users of certain pages, groups and events.  You can also target 

people who are NOT connected to something.

This is valuable because if you already have a fan page with a couple 

hundred people, you don’t want them potentially clicking on your ads 

and costing you money.  They are already a fan, so why even show them 

the ads?

You can also target people by what their Facebook friends are connected 

to. For example if you used your own page in the Friends of Connections 

field, then your ads would show up only to users who have a friend already 

connected to your page.

As you fill out these fields, the estimated reach from above will change. 

There is also a link to show some more advanced targeting options.  Go 

ahead and click that link.



In this advanced section you get even more options to target your ads.

Maybe you want to offer people a deal on their birthdays, well the first 

checkbox will let you target people on their birthdays.  This would be best 

used if you had a specific “Happy Birthday” type of ad created.

You can also further target with options like sexual preference, relationship 

status, language, education and workplaces.

With all of these options it is clear to see the power of Facebook Ads.  You 

can choose exactly who sees your ads and make sure people you know 

won’t be interested don’t see them.  You know your customers better than 

anyone else, so you know who would most be interested in your fan page.  

You can target just about any demographic that you serve.



There is a cost to Facebook Ads, and it is usually based on how many 

clicks your ad gets (pay-per-click).  This is why the above targeting is 

important.  You don’t want people who won’t be interested in your fan 

page clicking your ads.  When you are done the above targeting you can 

click continue and you will be brought to the payment page:



This is where you set your payment options.

The first option you will deal with is choosing a currency.  This is simple, 

since you just choose your own currency.  Next you choose your current 

time zone.  This is especially important if you want to schedule your ads.

Below that you can name your campaign. If you are going to be running 

more than one campaign, make sure you name it something descriptive.  

For example, if you are running two separate ads, one for male one for 

females, then name your campaigns something like: Male Campaign & 

Female Campaign.

Right under campaign name you can set your budget.  This is a great way 

to control how much you spend. You can set it per day or the lifetime of 

the campaign. You can set it as low as $1.00 per day if you want, and that 

means you will never spend over that in a day (the lower the limit the less 

clicks though).

The next area lets you control what times your ads show up, if you click the 

check box they will run continuously (at least until you meet your daily or 

lifetime budget).

For simplicity I usually just let Facebok choose the price per click.  The price 

they choose is the upper limit. Depending on demand and competition 

you could be paying much less.  You can use the blue link in the payment 

area to suggest your own limit if you are a more advanced user.



Once you are done with the payment 

issues, you can click the big blue button 

that says “Review Advert”

That will bring you to a screen that shows 

you your ad, your target and budget.  The 

image on the left gives you an idea of 

what you will see.

If you are happy with all of the settings, 

then click on place order.  If you aren’t 

happy with what you see, you can click 

edit advert to go back and make any 

changes you want.

You will be prompted for either your credit card or PayPal information. 

Once you fill in the payment options your ad will be reviewed by Facebook. 

If Facebook doesn’t find anything objectionable with your ad it will go live.

To control your ad and see the statistics, you can reach it from the “Pages 

and Adverts” tab that will in the left hand menu of your personal News 

Feed.  Once you click that you will see a link in the top right corner titled: 

Adverts Manager.  This link will allow you to check out the stats for your ads 

and fan pages.  



Facebook Ad Best Practices

Here are some best practices to keep in mind.  This page also has some 

handy links for you to bookmark:

• Do not skip targeting.  Proper targeting will make your ads more 

effective as well as save you money.

•Keep your ad simple.  There isn’t a lot of room for text, be direct.

•All ads should have an image, text ads simple do not stand out 

enough.

•Run multiple ads with different styles and targets so you can 

compare and see what method works the best

•Just about everything you will ever need to know about ads can be 

found in the help section of Facebook.  Bookmark it: Facebook Ad 

Help.

• If your ad gets rejected but you think it is within the Facebook Ad 

Guidelines, resubmit later.  One Facebook employee may allow the 

ad that another one disapproved. 

•Changing the picture of an ad can dramatically increase it’s 

performance.

http://www.facebook.com/help/?page=409
http://www.facebook.com/help/?page=409
http://www.facebook.com/help/?page=409
http://www.facebook.com/help/?page=409
http://www.facebook.com/ad_guidelines.php
http://www.facebook.com/ad_guidelines.php
http://www.facebook.com/ad_guidelines.php
http://www.facebook.com/ad_guidelines.php


• If you don’t want to direct your ads to your fan page, you can also 

direct ads to your website. Advanced users could direct the ads to a 

splash page with some sort of offer and a form to capture email 

addresses.  Then you can build an email list of people who you know 

are interested in your business.

• If you don’t think you can handle running your Facebook fan page, 

look to get some of your staff to do it.  Some of them would probably 

enjoy a job like this.  Also eventually you may be able to get some of 

your more loyal Facebook followers to take over admin duties.

Two More Helpful Links:

•Facebook’s Own Guide To Ads

•Facebook’s Ad Improvement Guide

***Add Your Branding Here***

http://www.facebook.com/adsmarketing/
http://www.facebook.com/adsmarketing/
http://www.facebook.com/adsmarketing/%23!/adsmarketing/index.php?sk=adtypes
http://www.facebook.com/adsmarketing/%23!/adsmarketing/index.php?sk=adtypes


Conclusion

With free access to 500 000 000 users, it doesn’t make sense for your 

business to avoid Facebook any longer. By taking the free, easy steps in 

the guide, you will be taking a major step to properly positioning your 

business online.

A fan page will not only expose your business to Facebook users, it will 

allow them to build a community around your brand.  They will discuss 

your business, unique ways they use your services, deals, offers and etc...  

Every time they post something about your business, they also promote it 

in their News Feed.

The steps are easy to remember. On a very basic level it really comes 

down to creating and connecting.  You create your personal profile and 

connect with your friends.  You create a fan page and you connect with 

current and potential customers.  You create ads and you connect with 

targeted traffic.

Tapping into the power of Facebook is a logical step for every business.  If 

you aren’t promoting your services to Facebook users, you can be sure 

someone else is.  Follow this guide and start today.


